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On Kosul Dersleri -

Dersin Dili Tlrkge
Dersin Seviyesi On Lisans
Dersin Tiiri Secgmeli
Boliim/Program

Koordinatérii Ogr. Gor. Fatma Oya AKTAS
Dersi Verenler Ogr. Goér. Emre CEYLAN GUNEL

Dersin Yardimcilari -

Dersin Amaci o o .
bilgi sahibi olmalarini saglamaktir.

Dersin igerigi

Bu dersin amaci 6drencilerin uluslararasi pazarlama teknikleri konusunda

Uluslararasi pazarlama ve ilgili temel kavramlar isletmeleri
uluslararasilasmaya yonlendiren glduler ve degdisim kurumlari
Uluslararasilasma stlireci ve modelleri Uluslararasi gevre ve énemi: Yasal
ve Ekonomik gevre Uluslararasi gevre ve énemi: Demografik ve Sosyo-
klltlrel cevre Pazar bélimleme ve hedef pazar secimi Pazara giris
stratejileri: Ihracat Pazara giris stratejileri: Sézlesmeye dayall girisimler
Pazara giris stratejileri: Dogrudan Yatinrm Uriin stratejileri Fiyatlama
Stratejileri Dagitim stratejileri Tutundurma Stratejileri

Dersin Ogrenme Ciktilari
1-Uluslararasi pazar arastirmasinda bilgi iletisim
teknolojilerini kullanabilme

2-Uluslararasi pazarlarda karsilasilacak sorunlari
¢6ziimleyebilme

3-Pazarlama stratejilerini uluslararasi pazarlarda kullanabilme

4-Uluslararasi pazarin yapisal 6zelliklerine gore iletisim
etkinligini olusturabilme

5-Uluslararasi pazarlarda satis icin gerekli iletisim tekniklerini
uygulayabilme

6-Uluslararasi trln politikalarina gére reklam faaliyetlerini
degerlendirebilme

Ogretim
Yontemleri
1,2,3
1,3
1,2
1,3

1,2,3

1,2,3

Olcme
Yontemleri
A,B
A,B
A,B
A,B

A,B

A,B




Ogretim

Yéntemleri: 1: Anlatim, 2: Soru-Cevap, 3: Tartisma

Olcme

Yéntemleri: A: Ara Sinav , B: Final

DERS AKISI
Hafta Konular On Hazirhk
1 Uluslararasi pazarlama kavrami ve uluslararasi pazarlamanin gerekliligi Ders Notlari
Uluslararasi pazarlama kavraminin ulusal pazarlama ve dis ticarette
2 kullanilan kavramlar ile karsilastirilmasi Ders Notlari
3 Uluslararasi pazar arastirma sureci ve sekilleri Ders Notlari
4 Uluslararasi pazar arastirma sireci ve sekilleri. Ders Notlar
5 Uluslararasi pazarlamada temel bilgi sistemleri ve bilgi kaynaklari Ders Notlari
6 Cokuluslu Isletmeler ve pazarlama faaliyetlerinin olusma siireci Ders Notlar
Uluslararasi pazarlama planlama slreci ve uluslararasi pazarlama
7 stratejisinin olusumu Ders Notlar
8 Uluslararasi pazarlamada Urin stratejisi Ders Notlari
9 Ara Sinav Ders Notlari
10 Uluslararasi pazarlamada fiyat stratejisi Ders Notlari
11 Uluslararasi pazarlamada daditim stratejisi ve lojistik Ders Notlari
12 Uluslararasi pazarlamada dagitim stratejisi ve lojistik Ders Notlari
13 Uluslararasi pazarlamada pazarlama iletisimi gabalan Ders Notlari
14 Uluslar arasi pazarlamada pazarlama iletisimi gabalar Ders Notlari
15 uygulama Ders Notlari
KAYNAKLAR
Ders Notu Prof. Dr. Omer Akat Uluslar arasi Pazarlama Karmasi ve Yénetimi

Diger Kaynaklar Giincel Makale ve internet Kaynaklari

MATERYAL PAYLASIMI

Dokiimanlar http://personel.kirklareli.edu.tr/emre-ceylan-gunel/




Odevler http://personel.kirklareli.edu.tr/emre-ceylan-gunel/

Sinavlar http://personel.kirklareli.edu.tr/emre-ceylan-gunel/

DEGERLENDIRME SiSTEMi

YARIYIL ICI CALISMALARI SAYISI KATKI YUzZDESI
Ara Sinav 1 40

Toplam 1 40

Yil icinin Basariya Orani 40

Finalin Basariya Orani 60

Toplam 100

DERS KATEGORiSi %100 Sosyal Bilimler

DERSiN PROGRAM GIKTILARINA KATKISI

Katki Dizeyi
No Program Ogrenme Ciktilari
1 2345
1 GUmruk Kanunu ve Gumrik Yénetmeligini genel hatlariyla hatirlayabilme
Dis ticarette kullanilan ulusal ve uluslararasi belgeleri uygun sekilde
2 hazirlayabilme. X
Dis ticarette uygulanan tesvik yasasini ve dis ticarette kullanilan finansman
3 tekniklerini tanimlayabilme.
4 Genel muhasebe prensiplerini dis ticaret muhasebesine aktarabilme.
Ithalat/ihracat mevzuat ve islemlerine yénelik bilgisayar paket programlari
5 araciligiyla dokiiman hazirlayabilme. X
6 Uluslararasi tasimacilik ve lojistik islemlerini organize edebilme. X

7 Dis ticaret alaninda matematiksel hesap yapabilme.

8 Dis Ticaret alaninda Ingilizce s6zlii ve yazil iletisim kurabilme.

9 Herhangi bir konuda rapor yazabilme.

10 Ulusal/uluslararasi ekonomik olaylari ve isletmelerin yapisini analiz edebilme.




11

12

13

14

15

16

Dis ticaret igslemleri ile ilgili kisi, kurum ve kuruluslarin yasal hak ve
sorumluluklarini kavrayabilme.

Tlrkiye ve dinya ekonomisindeki 6nemli ekonomik sorunlar ve uygulanan
iktisat politikalarini agiklayabilme.

Avrupa Birligi’'nin uluslararasi siyasete ve Turkiye'ye etkilerini analiz edebilme.

Bolgesel kuruluslar, Avrupa Birligi ve Gumrik Birligi’'ni Turkiye'yle
iliskilendirebilme.

Atatiirk Ilke ve inkilaplarini siralayabilme.

Tirkge s6zli ve yazih iletisim kurabilme.

AKTS / is YUKU TABLOSU

Etkinlik SAYISI ;SS”:;'
Ders Siresi (Sinav haftasi dahildir: 15x toplam ders saati) 15 3
Sinif Disi Ders Calisma Siresi(On calisma, pekistirme) 15 3
Ara Sinav 1 10
Kisa Sinav

Odev(ler)/Seminer(ler)

Uygulama (Lab., Atdlye, Arazi,... Raporlar)

[T Te 1= ol (RS )

Yariyil sonu sinavi 1 10

Toplam is Yiikii

Toplam is Yiikii / 30 (s)

Dersin AKTS Kredisi

Toplam
Is Yuki
(Saat)

45
45

10

10

110

3,67




Course Introduction Form (ingilizce) Form 2b:

Course Information
Year of . ;
. Course Title Code Semester L+P Hour Credits ECTS

Curriculum

2013-2014 International
. DTP13208 3 3+0 3 4
Marketing

Prerequisites
Languag_e of Turkish
Instruction
Course Level Short Cycle
Course Type Optional
Department/Program

Coordinator Lecturer Fatma Oya AKTAS

Instructors Lecturer Emre CEYLAN GUNEL
Assistants -
Goals To inform about international marketing techniques

Ethic law features and aim, General and special conditions at labour law,
association establishment, departments, duties and membership
association establishment, departments, duties and processes Discipline
regulation, application conditions Trainee regulations , application

Content conditions Labour working method and principalsAnti-trust legislation ,
application conditions, Wage regulations , application conditions,
Examination regulations , application conditions, education programs,
trainee programs, working conditions. Partnership, audit, cachet regulation,
application conditions,

Learning Outcomes Teaching Assessment
9 Methods Methods

1- Will be able to use information and communication 1,2 A,B

technologies in the international market research

2- Will be able to analyze the problems encountered in 1,2,3 A,B

international markets

3- Will be able to use Marketing strategies in international 1,3 A,B

markets

4-Will be able to create according to the structural 1,2,3 A,B

characteristics of the international market communication events

5-Will be able to apply communication techniques required for 1,2,3 A,B

sales in international markets

6-Will be able to judge advertising activities according to 1,2,3 A,B

international product policy




Teaching Methods: 1: Narration, 2: Question-Answer, 3: Discussion
Assessment Methods: A: Midterm Exam, B: Final

COURSE CONTENT

Week Topics

1 The international marketing concept and the necessity of international
marketing

2 The comparison of the international marketing concept to the concepts
used in national marketing and foreign trade.

3 The process and types of international market research

4 The process and types of international market research

5 Fundamental information systems and information resources in
international marketing

6 Multinational corporations and the development process of their activities

- The planning process of international marketing and the formation of
international marketing strategy

8 Product strategy in international marketing

9 Midterm Exam

10 Price strategy in international marketing

11 Distribution strategy in international marketing and logistics

12 Distribution strategy in international marketing and logistics

13 Marketing communication attempts in international marketing

14

Marketing communication attempts in international marketing

15 Application

Study Materials

COURSE NOTES

COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES
COURSE NOTES

COURSE NOTES
COURSE NOTES

RECOMMENDED SOURCES

Textbook Prof. Dr. Omer Akat International Marketing Management

Additional Resources Updated Articles and Online Resources

MATERIAL SHARING

Documents http://personel.kirklareli.edu.tr/emre-ceylan-gunel/

Assignments http://personel.kirklareli.edu.tr/emre-ceylan-gunel/

Exams http://personel.kirklareli.edu.tr/emre-ceylan-gunel/




ASSESSMENT

IN-TERM STUDIES QUANTITY PERCENTAGE
Midterm Exam 1 40

Total 1 40
Contribution of in-term studies to overall grade 40
Contribution of final examination to overall grade 60

Total 100

COURSE CATEGORY Basic Occupational Courses

COURSE'S CONTRIBUTION TO PROGRAM

. Contribution
No Program Learning Outcomes

1 23 45
1 Students will be able to recall custom laws and custom codes in general terms.
Students will be able to prepare national and international documents used in
2 foreign trade properly. X
Students will be able to define the promotion law and financing techniques
3 used in foreign trade.
Students will be able to relate the principles of general accounting to foreign
4  trade accounting.
Students will be able to prepare documents related to import-export
5 regulations and transactions using computer package programs. X
Students will be able to organize international transport and logistics
6 transactions. X

Students will be able to make mathematical calculations used in the foreign
7 trade sector.

Students will be able to communicate in English orally and in writing in the
8 foreign trade sector.

Students will be able to write reports in any topic.




Students will be able to analyze the structure of businesses and
10 national/international economic events.

Students will be able to recognize the legal rights and responsibilities of
11 individuals, institutions and organizations which are related to foreign trade.

Students will be able to interpret economic problems and economic policies
12 carried out in Turkey and in the global economy.

Students will be able to analyze the effects of the European Union on
13 international politics and Turkey.

Students will be able to relate the Customs Union, regional organizations
14 (especially the European Union) to Turkey.

Students will be able to name Ataturk's Principles and Revolutions.

15
16 Students will be able to communicate in the Turkish Language.
ECTS ALLOCATED BASED ON STUDENT WORKLOAD BY THE COURSE DESCRIPTION

Duration Total

Activities Quantity (Hour) Workload

(Hour)

Course Duration (Including the exam week: 15x Total course hours) 15 3 45

Hours for off-the-classroom study (Pre-study, practice) 15 3 45

Mid-terms 1 10 10

Quiz

Homework(s)/Seminar(s)

Practice (Lab., Workshop, Area,... Reports)

OthErS (et )

Final examination 1 10 10

Total Work Load 110

Total Work Load / 30 (h) 3,67

ECTS Credit of the Course 4




